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1. Introduction

Spatial practices in any society abound in subtleties and complexities. Since
they are not innocent with respect to the accumulation of capital and the
reproduction of class relations under capitalism, they are a permanent arena
for social conflict and struggle. Those who have the power to command and
produce space possess a vital instrumentality for the reproduction and
enhancement of their own power. Any project to transform society must,
therefore, grasp the complex nettle of the transformation of spatial practices.

DAVID HARVEY (1987: 265)

Creative economy’ is a broad concept which became popular among scholars
and policy makers around the world since the 1990s as a response to
contemporary economic and social trajectories (GIBSON AND KONG 2005, POTTS
2011). Post-industrial circumstances which have befallen traditional industrial
urban regions (BREITBART 2013, CARTER 2016) supported the rise of the creative
economy. The following introduction gives a short insight into the
circumstances which led to the creative economy’s positioning in post-industrial
urban environment, with respect to post-socialist transition.

1.1 The context of the post-industrial city

The bipolar world structure after the Second World War emphasised the
contrast between two antagonistic systems: Even though Western and Eastern
parts of the world followed different political and market principles, the
industrial production was fundamental for both economic systems respectively
(LIPTON ET AL. 1990, MOWERY AND NELSON 1999). Nevertheless, the industrial
development in those systems showed different tendencies.

In the 1960s and 1970s, the industry started to translocate from the Western
urban regions as a result of the free market paradigm, running globalisation,
and capitalistic sprawl (ROWTHORN AND RAMASWAMY 1997, RODRIK 2016). In the
Eastern part of Europe, however, large parts of the industry collapsed after the
fall of the Berlin Wall due to the breakdown of the socialist economic system,
and the inability to adjust (LANDESMANN AND SZEKELY 1995, KUNC ET AL. 2014).
Particularly, the industrial production outlined for a socialist planned economy
could not cope on a free market and the emerging competition prevailing at the
end of the 1980s.

! The literature offers similar and related concepts such as culture industries, cultural
industries, creative industries, creative and knowledge-intensive industries, which are explained in
chapter 2.



The consequences of deindustrialisation spread in the capitalist West and
former socialist East, especially in Europe and North America, and bore
challenges to deal with (CARTER 2016). Although in different periods, both sides
of the former Iron Curtain faced similar challenges. The stable economic and
social base of the cities was changed, and they had to face multidimensional
processes which led to a change of spatial order and urban functions in most
cases (MARCUSE AND VAN KEMPEN 2000). The post-industrial development
caused changes within urban environments, such as polycentric urban
structures, the rise of the service sector, and the mobility of labour (PHELPS AND
OzAWA 2003). Deindustrialisation led to a reduced employment in the
manufacturing sector (LEVER 1991), and furthermore heightened complex
political, social, and spatial concerns (TOSICS 2005). It even resulted in an urban
shrinkage in some cases (MARTINEZ-FERNANDEZ ET AL. 2012, PALLAGST ET AL.
2014), where economic and social issues caused demographic decline?.
Replacing the habituated modus of the economic functioning and once
dominant industrial production became the priority of urban regions.

The emerging service sector alleviated negative consequences of
deindustrialisation in some traditional industrial regions (GOMEZ 1998). The
availability of jobs, however, did not match the emerging job demand
(O’LOUGHLIN AND FRIEDRICHS 1996), and a restructuring was necessary
(HALL 1997). Therefore, urban governance made a shift from a managerial
to an entrepreneurial phase to attract new businesses, external sources of
funding, and new employment sources (HARVEY 1989).

“Cities responded by adapting themselves to the new international division of labour,
attracting and developing advanced service industries such as banking and finance,
business services, headquarters, government, tourism and creative and cultural
industries” (HALL 1997: 317).

This process is still ongoing. Cities are forced to improve their attractiveness
and competitiveness (BEGG 1999, BUCK ET AL. 2005) while considering their
social cohesion (RANCI 2011). The amount of professional, service-based and
technological jobs also emphasises the importance of urban amenities and
culture to urban economic vitality (CLARK ET AL. 2002). The enhancement of the
post-industrial city’s® image aims at the economic growth (GOSPODINI 2006), by
attracting and keeping talented, educated, and creative people (FLORIDA 2003).

2 The population of about 42% of all large European cities is declining (HAASE ET AL. 2016:
87).

3 Several related concepts explain society after the traditional industrial era — post-industrial,
post-Fordist, or post-modern society (KUMAR 2005).



It can be observed that the decline of the industrial production in the second
half of the 20 century created unemployment and newly desolated spaces, but
made it possible for the creative economy to shape the urban development
(BREITBART 2013).

1.2 Creative economy and urban development

The allocation of creative economy has been noted in the Western world since
the 1970s and 1980s (FLEW 2010). Creative activities eased economic and social
struggle in post-industrial cities by generating new jobs (ZUKIN 1998). The
period of growing tertiary, and later quaternary economic sectors* consequently
allowed that service, artistic, and finally knowledge-intensive activities not only
play an important role in urban economy but also shape the urban landscape
(HUTTON 2006). Such an environment yields milieus which inspire creative
thinking, and therefore, creative production (CURRID 2007). Furthermore, this
development attracts people with creative potential willing to migrate, intrigued
by the allure and charm of certain urban milieus (FLORIDA 2002, LEE ET AL. 2004,
WOJAN ET AL. 2007). The dynamics surrounding creative economy have become
an important factor in the contemporary urban development (SCOTT 2000).

Creative economy is associated with activities that exploit and generate
culture, knowledge, and information (FLEW 2002).

“The concept of the ‘creative economy’ is an evolving one that is gaining ground in
contemporary thinking about economic development. It entails a shift from the
conventional models towards a multidisciplinary model dealing with the interface
between economics, culture and technology and centred on the predominance of
services and creative content” (UNCTAD 2008: 3-4).

Creative economy is an expanding field, and is seen as the initiator of a new
economic growth by many urban regions’ leaders and planners (OAKLEY 2004,
CUNNINGHAM 2005, LANGE ET AL. 2008). Besides, it is considered as a group of
activities which can successfully lead to urban regeneration by renewing
neglected city quarters (FLORIDA 2004, HARTLEY 2005, ANDERS AND GRESILLON
2013). Another important role of creative economy is to support, promote, and
enhance cultural capital (ZUKIN 1990). Furthermore, in a creative flow, creative
economy increases technological progress (CUNNINGHAM 2004). In that way,
creative and knowledge-based activities support not just economic, but also
social progress (POTTS 2007). In an ideal case, they support a sustainable
development of urban regions (SCOTT 2004, YIGITCANLAR AND VELIBEYOGLU
2008, CARAGLIU ET AL. 2011).

* While the primary and secondary economic sectors include agriculture and industry, the
tertiary and quaternary include different service activities (KENESSEY 1987).



“Creative industries are becoming increasingly important components of modern
post-industrial knowledge-based economies. Not only are they thought to account for
higher than average growth and job creation, they are also vehicles of cultural identity
that play an important role in fostering cultural diversity” (UNESCO 2006).

Creative economy consists of diverse activities — from the cultural and arts
sector to the information and communication technology (ICT) sector — which
have creativity in their core (JEFFCUTT AND PRATT 2002).

Creativity depends on the geographic environment (MEUSBURGER ET AL.
20094). A brief look into urban history shows that creativity had various spatial
strongholds in different historical periods (HALL 1998, HERLER AND
ZIMMERMANN 2008). Locations with strong creative concentration often were at
the same time social and economic centres in each particular period. As
MEUSBURGER ET AL. (2009B: 8) notice: “Why were Florence (fifteenth and
sixteenth centuries), Prague (about 1600), Manchester (about 1800), Paris and
Vienna (about 1900) such creative places?” Mentioning creativity today has to
include places such as Berlin (HEEBELS AND VAN AALST 2010, COLOMB 2012),
and Silicon Valley (LEE ET AL. 2000). There are different debates and opinions in
public, business, and academic communities trying to anticipate new creative
centres around the world, such as Austin (LONG 2009), Dublin (MURPHY AND
REDMOND 2009), or Shenzhen (BONTJE 2014). These examples show that urban
regions and their amenities prevail as a suitable habitat for creative economy
development (O’CONNOR 2004).

“Cities are cauldrons of creativity. They have long been the vehicles for mobilizing,
concentrating, and channelling human creative energy” (FLORIDA 2005A: 1).

Accordingly, the development of creativity cannot be taken as an independent
phenomenon. Discussions concerning that topic should consider the spatial
context and socio-economic factors in certain urban regions. The development
of creative economy and urban development are interconnected processes
(COMUNIAN ET AL. 2010). On the one hand, urban environment is the
development field of creative economy. On the other hand, creative economy
drives urban development.

Additionally, most creative centres have been and still are bigger and highly
populated urban regions, some kind of metropolises, regional and/or global
centres. As it was noticed at the inception of urban researches, and with the
beginning of the aggressive urban growth - individuality and openness offered
by bigger cities provides a permanent spreading of their influence (SIMMEL
2006). Some smaller towns had moments of strengthened creative activities but
that effect did not last for long.



One example is the German town of Weimar’® which became famous
worldwide because of the work of its citizens Goethe and Schiller, as well as the
architectural phenomenon of Bauhaus. Although Goethe and Schiller were
world-renowned writers, the creative effect did not spread significantly in
Weimar after their farewell. However, the idea created by Goethe, Schiller or,
later on, Bauhaus, continued to spread in Germany and in the world, while
Weimar lost its position as a creative hotspot due to the inability to reproduce
creative impulses.

Obviously, only bigger urban regions, with their diversity and multifunctional
nature (JACOBS 1969, HOSPERS AND VAN DALM 2005, BAYCAN-LEVENT 2010),
manage to remain creative centres, and to reproduce creative ideas. A
multifunctional nature, the significance, and finally the size of the city seem to
be the characteristics that foster the continuity of creative processes, and the
fluctuation of creative people (HALL 2000).

1.3 The context of post-socialist transition and post-socialist
Belgrade

The rise of creative milieus, their embeddedness in urban development, and the
increasing role of creative people in shaping city quarters became a widespread
and well-known trend in Western cities in the last decades. The Anglo-American
academic community hence dominated the research about the creative economy
and mainly studied Western urban regions (BOREN AND YOUNG 2016). Their
focus lay on the status of creative economy, creative workers, and creative city
quarters in North America and in Western Europe (e.g. BIANCHINI AND
PARKINSON 1993, HOSPERS 2003, CURRID 2006, CLIFTON AND COOKE 2009, NovY
AND COLOMB 2013).

In Central, Eastern, and South-Eastern Europe, the creative economy is a
rather new phenomenon and not yet as well known and well researched as in
North America and Western Europe. Some of the former socialistic European
countries already went through the process of post-socialist transition and
became members of the European Union®, whereas others have not achieved

5> Weimar is a town in the German federal state of Thuringia (Thiiringen) with a population
of about 85,000. Weimar is still a significant local creative hotspot, but not anymore on a
national, and especially not on a global level.

® Poland, Czech Republic, Slovakia, Hungary, Slovenia, Lithuania, Latvia, and Estonia are
European Union member states since 2004. Bulgaria and Romania became members in
2007. Croatia is a member since 2013. Cyprus and Malta became member states in 2004,
but cannot be observed as transitional Eastern European countries because they did not
have a socialistic economic and political system. Eleven out of thirteen new member states
passed through post-socialist transition.



this goal yet, still overcoming the transition to obtain a membership. Knowledge
about creative economy in Central, Eastern, and South-Eastern Europe is
expanding, especially in those countries which are now members of the
European Union (e.g. MARTIN-BRELOT ET AL. 2010, LENGYEL AND SAGVARI 2011,
MURZYN-KUPISZ 2012, SLACH ET AL. 2013, ROZENTALE AND LAVANGA 2014).
Regardless of the growing stock of literature, dynamics following creative
economy and its influences on urban development represent a niche which is
not explored enough regarding post-socialist cities.

Urban creativity in Central, Eastern, and South-Eastern Europe developed
spontaneously in the beginning (STRYJAKIEWICZ ET AL. 2014: 32). Due to the
turbulent transition paths from the socialist to the market oriented economic
systems, and from the political one-party system to the democratic political
pluralism in former socialistic European countries, policies supporting the
economy were not on the priority list of the political agenda. “Primary efforts of
central, regional and local governments were focused on dealing with the
recession caused by the initial shock of the transition period” (CHAPAIN ET AL.
2013: 113).

With respect to the socialist heritage in the administrative organisations and
in the self-conception of local political elites, bottom-up approaches had long
been neglected in urban development strategies (VUJOVIC AND PETROVIC 2007,
KERESZTELY AND SCOTT 2012). In any case, influence of the creative economy
was not of crucial importance in the post-socialist era. “The creative knowledge
sector had to develop from the ground up against a deficiency of capital,
institutions and supporting policies” (STRYJAKIEWICZ ET AL. 2010: 106). That is
particularly true for Serbia, where late political, social, and economic transition
started after the ‘democratic revolution’ at the end of 20007, after a decade of
international isolation, armed conflicts and severe economic crises during the
1990s (BIEBER 2003). Many trends regarding political and economic spheres
already accepted in the West were brought to Serbia in the period after 2000
(GREENBERG 2006, HOLLINSHEAD AND MACLEAN 2007, GREENBERG 2014). A
creative-led development is one of the Western trends which was introduced to
Serbian urban practices. Thus, creative-led city quarter development is one of
the new phenomena in Serbia worthy of research and analysis. Especially
Belgrade® as the most significant Serbian urban centre and capital city imposes

7 On October 5, 2000, after more than ten years at power, Slobodan Milogevi¢ was ousted.
After he had tried to fake the election results, hundreds of thousands of people
demonstrated successfully on the streets of Belgrade, and got a new government, the first
democratic one in Serbia.

8 Serbian: Beograd (lat.)



itself as a challenging research field (GOLER AND LEHMEIER 2011). Belgrade has
gone through a restless development in the last 200 years. It has grown from a
small town in the 19" century, to an almost ‘two million city’ nowadays. It
passed through different phases with various state forms, as well as various
social, political and economic systems. Finally, there is a phenomenon differing
it from other Central, Eastern, and South-Eastern European metropolises:
delayed post-socialist transition.

A study of the German Federal Institute for Research on Building, Urban
Affairs and Spatial Development (BUNDESINSTITUT FUR BAU-, STADT- UND
RAUMFORSCHUNG [BBSR] 2010) concerning functions of European metropolises
showed that Belgrade cannot be competitive with other major European
metropolises (Fig. 1). The study shows the significance and size of five
functional areas in European metropolises, as well as the shares of these
functions. Political, economic, scientific, transport, or cultural functions of
Belgrade do not have a major significance in European frames. The cultural
sphere of Belgrade is notably more important than other spheres. This cultural
predominance offers foundation for additional cultural development and
furthermore the development of creative economy.



Significant metropolitan areas:
Index values of metropolitan areas ‘
(standardised, maximum = 100) 1000 Functions of Belgrade
100 Paris 97.9
Amsterdam 745
50 Brussels 66.8
10 Rhine-Ruhr 511
Moscow 472
Vienna-Bratislava 451
Rhine-Main 41.2
Shares according to functional areas Rome 40.8
Berlin 38.7
Culture Politics

Transport Economy

Science

Fig.1: Metropolitan functions in metropolitan areas (source: BBSR 2010: 12, the figure is
altered compared to original by adding ‘Functions of Belgrade’)



Belgrade does not belong to the group of prerogative global cities® with social,
economic, financial, political, and technological significance influences global
urban dynamics. Nevertheless, Belgrade is catching-up permanently on the lists
which show global inter-city relations. According to the list of the Globalisation
and World Cities Research Network (GAWC 2018) for 2016, Belgrade is
identified as a city linking the region and state into the world economy (rating
‘Beta minus‘). According to the same source, Belgrade was not on the list of
global cities in 2000. In 2004 Belgrade entered the list as a city with certain
elements of forming a global city, and kept the position in 2008. In 2012
Belgrade made an improvement and earned a position which it still holds on the
list for 2016. On the Global Talent Competitiveness Index list for 2018, Belgrade
is positioned on the 64" place among the ranked world cities (LANVIN AND
EVANS 2018).

1.4 Research question and research design

This dissertation pays attention to the spatial configuration and distribution of
creative economy, its socio-economic significance and urban manifestations, as
well as the interrelation between creative economy and urban environment.
Historical and socio-economic changes in former Yugoslavia in the last decades
imply that the development path of creative activities in the Serbian urban
environment differs from the rest of Europe. This research should contribute to
the discussion about the influence of creativity, of cultural and creative
industries, as well as creative economy on urban developments and urban
geographies.

The research focuses on the development of creative economy in Belgrade
because of its socio-geographic and cultural centrality within the region of
South-Eastern Europe. In addition, a delayed post-socialist transition with social,
political, and economic manifestations has led to a unique urban development
in Belgrade. Because of its regional importance and unique development
trajectory, Belgrade is chosen as an appropriate urban region case study with the
following research question:

How does the creative economy shape the urban landscape in the post-socialist
context following the example of Belgrade?

The research approach includes a three-level analysis (location, stakeholder, and
sectoral analysis) that is meant to reveal a development path of the creative

% The concept of global cities is already well researched and can be found in e.g. BRENNER
1998, SASSEN 2001, GRCIC AND SLUKA 2006, MCNEILL 2017.
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economy in Belgrade in order to derive different types of urban development it
Initiates.

The location analysis aims to detect location advantages and disadvantages
that affect the development of the creative economy in Belgrade by introducing
two questions:

e Which circumstances generated a ‘creative’ environment in Belgrade?
e Which kind of geographical, historical, economic, political, social, and
architectural background supported the rise of a creative economy?

Many different groups are involved in a creative-led urban development (BERGER
AND ZIEMER 2017). Creative organisations, companies and professionals impel
such a development in general. Besides them, policy makers, politicians,
businessmen, entrepreneurs, companies, various organisations, residents and
visitors, are involved in creating the ambience of a city. Each group has certain
motives and interests. Therefore, the stakeholder analysis aims to answer the
following questions:

e Which stakeholders are involved in the creative-led urban regeneration?
e Which mechanisms do certain stakeholders use to spread their influence?
e How strong is the influence of certain stakeholders respectively?

Furthermore, this research focuses on different sectors of the creative economy
and its economic results. The sectoral analysis aims to answer the following
questions:

e Which economic results do different types of creative economy have?

e Does the creative economy show an increasing or decreasing trend
compared to the total economic trends in Belgrade?

e Which additional footprints does the creative economy leave in the urban
environment?

The results of these three analyses aim to expose development trajectories of the
creative economy in Belgrade.

1.5 Research methodology

The research first presents the consensus about the activities of creative industry
and creative economy by giving numerous different definitions. Second, the two
activities of the creative economy spectrum are identified and localised. Finally,
the research methods applied in this dissertation are explained.

There are many discussions and different opinions about the scope of the
creative economy. Accordingly, “different definitions will be applicable in



11

different circumstances” (DRAKE 2003: 513). Hence the activities said to belong
to the creative economy varies (GALLOWAY AND DUNLOP 2007, HIGGS ET AL. 2008,
PRATT AND JEFFCUTT 2010), especially as the discussion also includes
approaches that are considered as popular scientific (PRATT 2010). Regardless of
the approaches to creative processes, it is agreed that culture and art represent
the base of the creative economy (e.g. THORSBY 2008A).

Cultural and artistic-based activities are the core of the creative economy
(MARKUSEN ET AL. 2008), and often used as an inspiration and foundation for
various other creative activities (CUNNINGHAM 2006). Such activities search for
inspiring urban milieus, leave unique footprints, and trigger transformative
processes in urban environments (MARKUSEN 2006).

If art lies on one end of the creative spectrum, the ICT sector with its
products is at the very other side (e.g. CUNNINGHAM 2004, TAYLOR 2006).
Creative milieus are seen as determining factors for those activities (COHENDET
AND SIMON 2008), and without any doubt, creativity also is the substance of this
sector. Because of the dominant characteristics which are prevailing here —
knowledge and creativity - these activities can be classified as knowledge-
intensive creative activities (e.g. HOSPERS 2003, HUTTON 2006, MUSTERD ET AL.
2007).

The difference between the activities regarding art and culture as well as ICT
also reveals the variety of the creative economy. Both of these groups of creative
activities - cultural and artistic-based, and knowledge-intensive - are the links
within the creative chain. At the same time, they are very different in their
nature, and the ways of their functioning. From that perspective, it is reasonable
and legitimate to suppose that they need different settings in order to thrive.

Specific conditions such as the post-socialist context, the delayed post-
socialist transition, and the variety of the creative economy are also taken into
account. Therefore, this research analyses two micro geographic locations,
namely two city quarters or neighbourhoods in Belgrade, where these
conditions can be found. The analysis and comparison of these two city quarters
should give a deeper insight into the development paths of these locations as
well as the interrelation between locations and creative economy. This research
also aims at a generalisation of the results found by relating them to a wider
context of the urban region, and other post-socialist societies.

The complexity of the research question requires the implementation of a
mixed-method research approach (TEDDLIE AND TASHAKKORI 2009). Combining
qualitative and quantitative approaches in this research case allows an insight
into reasons and consequences of the geographical distribution and
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development of two different creative activities. The research methodology
involves elements of social sciences and ethnography, granting a broad social-
geographic empirical approach to this field of research.

The research, therefore, builds on various sources. Material was collected in
27 in-depth semi-structured qualitative interviews!® with relevant stakeholders
in the research areas. The selected interviewees belong to one of the groups
which are on various ways included in creative-led urban development in
Belgrade. The interviews were conducted face-to-face. Specific larger groups
involved in creative-led urban development participated in a survey through
questionnaires. 247 participants were chosen via two sampling methods: the
simple random sampling, and the snowball sampling (FRICKER 2012).
Participants were able to complete the questionnaire online.

The database of the Serbian Business Registers Agency (AGENCIJA ZA
PRIVREDNE REGISTRE [APR] 2018) is used as an official source that provides
economic performances of most significant companies and organisations. The
Statistical Yearbooks of Belgrade provided information about the average
monthly income in the observed creative sectors in Belgrade, and their
fluctuation through the years (CITY OF BELGRADE - SECRETARIAT FOR
ADMINISTRATION - SECTOR FOR STATISTICS 2013, 2014, 2015, 2016, AND 2017).
The descriptive statistics and relative statistical results made it possible to
compare the economic results of observed creative economy activities with the
economic results of the overall economy in Belgrade.

Combining different sources gives a total insight into this field of research
from various perspectives. Therefore, the research material and scientific
literature is complemented by press information, internet sources, policy
documents, and relevant publications.

In some cases, a verbal explanation of changes in urban environment,
especially in aesthetics, is hardly feasible. In such cases, geographic methods
like mapping and field observation are coming to fore. The visualizing of
collected data and obtained results is gathered through maps and graphs. The
observation, display, and analysis of the available data and the achieved results
were also facilitated that way.

10 Statements from interviews will be quoted anonymously. Several interviewees asked for
discretion, either because they were talking about some titillating public topics, or about
some elements concerning the company they are working for. There are strong reasons why
they requested anonymity as a condition for an interview. Some of the interviewees did not
want their statements to be recorded. Because of that fact, some interviews have sound
track, while some have written track. All the materials proving the results of the research
were available to the supervising committee of the dissertation.
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In this research, photos are also playing an important role in order to
visualize situations where merely words do not fully display the situation. Most
of the maps, graphs and photos presented in this dissertation are the result of
the author’s fieldwork.

The first step in the research process was to detect suitable research areas
within the City of Belgrade. The example of those city quarters is used to display
interconnection between urban development and two different groups of
creative activities — cultural and artistic-based on one, and knowledge-intensive
on the other hand. An analysis of the creative economy’s significance and its
spatial configuration and distribution in Belgrade showed that the city quarter of
Savamala, and the Blok 12 and its vicinity are suitable research areas in order to
answer the research question. Accordingly, these two city quarters are research
object for the three-level analysis — location, stakeholder, and sectoral analysis —
that was the second step of the research process.

The city quarter of Savamala represents a research area where cultural and
artistic-based creative activities have a dominant influence. The example of
Savamala shows how those activities drive the urban development. In the last
decade, this historical part of Serbia’s capital has established itself as the first
quarter in Belgrade with a broader creative ‘buzz’. That urban phenomenon is
attracting attention of researchers from various disciplines, mostly architecture
and sociology (CVETINOVIC ET AL. 2013, KRUSCHE AND KLAUS 2015, VANISTA
LAZAREVIC ET AL. 2015, CVETINOVIC 2017), which proves that this research area
and research topic are relevant. In the case of an emerging ‘cool
neighbourhood’, different stakeholders (policy makers, creative organisations,
artists, residents, and entrepreneurs) are involved in the urban development and
the planning of the area. These stakeholders have different levels of power,
different interests, and hence a different impact.

In this research, the part of Savamala belonging to the Belgrade’s
municipality of Savski Venac is examined, as this territory comprises most of
the local creative activities'!. For this research eleven in-depth semi-structured
qualitative interviews were conducted from May 2015 until July 2016. Six
interviews were conducted with establishers or managers of different creative
and cultural organisations belonging to the civil sector — private culture centre,
private creative hub, private design incubator with coworking space, two private
galleries, non-governmental organisation, and private art collective. Urban

1 There is also a part of Savamala belonging to the municipality of Stari Grad (Old Town).
As Savamala is a historical and unofficial but acknowledged city quarter, there are doubts
about its boundaries. More about that topic is written in chapter 5. This research took into
account an area which undoubtedly represents the essence of the Savamala city quarter.
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dynamics, as well as government mechanisms, which shape the appearance and
functions of this quarter are identified through the interviews with these
organisations. The goal was to understand the strategies and forces behind the
transformation of this quarter from different perspectives of the creative and
cultural organisations. On this basis it was possible to depict the evolutionary
process of the emergence and change of a new creative space (see e.g. ZUKIN
AND BRASLOW 2011, DZIALEK AND MURZYN-KUPISZ 2014). Two interviews with
political leaders of the municipality of Savski Venac in May 2015, as well as
three interviews with experts and entrepreneurs in the field of cultural and
artistic-based creative economy, provided another viewpoint of the development
and completed analysis of a path dependent urban dynamic. A final perspective
is provided through 185 questionnaires with visitors of Savamala in January and
February 2018. This survey revealed the opinion of the visitors regarding the
current urban development in Savamala, as well as their usual urban practices
when they visit this city quarter.

Beside the interviews and questionnaires, a review of the scientific literature
and press information about this area is examined, as well as mapping of
functions and creative activities in the district. Press information and articles are
playing an important role in the Savamala’s investigation, because the
development of this area is a very recent topic and the current situation is
variable. Although the interest of scholars increases in the last years, articles and
other academic sources can hardly follow the pace of the changes and
transformations. In addition, many aspects affecting the current development
path do not happen officially, which makes it necessary to follow informal
channels in order to detect if something is changing.

Beyond that, development initiatives, and the public image of Savamala as a
creative city quarter is reconsidered. Having in mind that Savama